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Growing up in Almaty today feels like living in two 

different economies at once. One is visible on Instagram and 

in shiny malls - a world of iPhones, branded sneakers, and 

coffee shops where a drink can cost a small fortune. The other 

is on apps like Glovo or in tutoring chats - a world of quick 

gigs, first paychecks, and learning the value of money the 

hard way. I see this split every day among my friends. Some 

seem to have it all without a second thought, while others 

are hustling after school to afford the same things. 

This got me thinking: how do teenagers in my city actually 

manage their money? Is it just about spending what parents 

give, or is there more to it? My goal with this project was 

to move beyond guesswork and look at real patterns. I 

conducted a pilot survey to map out where money comes from 

and where it goes for teens in Almaty, hoping to find the 

link between the pressure to consume and the drive to earn. 

To get concrete answers, I designed an online survey and 

shared it with my network and school communities in March-

April 2024. I received 25 complete responses from teenagers 

aged 15-18 living in different districts of Almaty. The 

questions covered their sources of money (allowance, gifts, 

own work), their main spending categories, and their attitudes 

toward brands and work. To put my findings in context, I also 

looked at national statistics on spending [1] and reports 

about youth digital habits in Kazakhstan [2, 3]. Finally, I 

paid attention to everyday conversations and content trends 

on platforms like Instagram and TikTok, which constantly shape 

what is considered "cool" to buy or do [4]. 

My investigation revealed a teenage wallet pulled in two 
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distinct directions, creating a complex financial reality. 

The survey confirmed that spending is deeply social. For 72% 

of my respondents, keeping up with the trends their friends 

follow is important. Their money, whether from parents or 

themselves, primarily goes to eating out and cafes (40%), 

which isn't just about food but about being seen in the right 

places; entertainment like movies and concerts (25%); and 

digital life through app subscriptions and in-game purchases 

(20%). This pattern is not surprising, as reports confirm 

teens in Kazakhstan are heavy social media users, with 

platforms like TikTok acting as powerful engines for setting 

trends [2, 3]. When everyone you follow showcases a certain 

lifestyle, wanting to be part of it becomes natural. For most, 

the primary sponsor of this "glamour economy" is the bank of 

"mom and dad," reflecting broader national trends where family 

spending on leisure and restaurants is rising [1]. 

However, a grittier, parallel story exists - the "gig 

economy." I found that 44% of the teens I surveyed (11 out of 

25) have already earned their own money. Their jobs are a 

snapshot of the modern, flexible economy: delivery and service 

jobs like working as Glovo couriers (55% of earners); 

freelance and digital work such as tutoring or video editing 

(27%); and selling things, from handmade crafts to limited-

edition sneakers (18%). Their motivations are telling. The 

top reason (for 45%) was simply wanting their own money to 

spend without asking, while another 35% were saving for a 

specific big-ticket item like the latest smartphone. This 

shows that for many, work is not driven by sheer necessity 

but is a chosen path to independence and specific goals. 

The most fascinating finding was not the existence of 

these two separate economies, but how intricately they 

interact. For many working teenagers, the "gig" directly fuels 

the "glamour." Over 60% of those who earn said they use their 

income to pay for the very things that define the glamour 

economy: trendy clothes, tech gadgets, and social outings. In 

this way, a delivery job is not just a job - it becomes a 

ticket to social inclusion and a desired identity. It is a 

practical solution to a social pressure, creating a cycle 

where the need to consume actively motivates the need to earn, 

a dynamic also observed in local media reports on youth 

employment [5]. 

This small study suggests that teenagers in Almaty are 

navigating a complex financial landscape. We are not just 

carefree spenders or early workers; we are often both, using 
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the tools of one world to access the other. This hybrid 

reality comes with both promise and pressure. The promise 

lies in developing independence, entrepreneurial skills, and 

a real-world understanding of money early on. The pressure 

comes from feeling the need to work just to keep up socially 

or from the potential downsides of informal gigs. 

What does this mean? It means that financial advice for 

my generation needs an update. Lessons on budgeting are still 

important, but they are not enough. We also need guidance on 

how to find safe and fair work opportunities, understanding 

our rights if we do take on a gig, and developing a critical 

eye toward the endless advertising and influencer marketing 

we face online [4]. This project is just a starting point. A 

larger survey could show if these patterns hold true across 

the city. However, from my conversations and data, one thing 

is clear: the financial life of an Almaty teenager is about 

balancing the dream sold on screens with the reality of making 

it happen, one gig at a time. 
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