
 
 
 

 

REGIONAL ECONOMY 

25 

 

This work is distributed under the terms of the Creative 
Commons Attribution-ShareAlike 4.0 International License 
(https://creativecommons.org/licenses/by-sa/4.0/). 

Proceedings of the 9th International 
Scientific and Practical Conference 
«Scientific Trends and Trends in the 
Context of Globalization»  
 

(June 19-20, 2025).  
Umeå, Kingdom of Sweden 

 
 

No 
252 

 DOI 10.51582/interconf.19-20.06.2025.003 

 

The history of georgian wine and its role  

in the development of wine tourism 

 

Azmaiparashvili Maia1  
 

 
1 Doctor of Ecology, Associate Professor; 

Gori State University; Republic of Georgia; 

European University; Republic of Georgia 

 

 

 

 

Abstract. 
Wine is a part of culture and a profitable income for different countries of the world. 

Wine tourism is considered a successful business and an effective means of demonstrating 

one's own culture in many countries. No foreign traveler has passed through Georgian land 

without praising and glorifying the goodness of Georgian wine. This amazement is due to the 

fact that the Georgian vine is the oldest in the world. The vine and wine have acquired 

special significance for the Georgian nation and have become an integral part of its culture. 

There are sufficient resources in the homeland of the vine for the development of wine 

tourism. Georgia can use the existing resource in the form of unique grape varieties for 

good. The subject of study is the ancient culture of viticulture and winemaking in Georgia, 

Georgian wine as a tourist product. Let's analyze the prospects for the development of wine 

and wine tourism, identify problems. It was determined that Georgia has great potential, 

resources, environment and physical conditions for the development of the wine and wine 

tourism business. The article discusses scientific papers, studies, and statistical data. 
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Introduction. 

Wine tourism serves to support small and medium-sized 

businesses in rural areas, diversify products, and promote 

identity at the local, national, and international levels. 

Tourism is one of the leading and fastest growing industries 

in the Georgian economy, generating revenue and helping to 

offset the country's trade deficit. Wine-themed tourism has 

become relevant for the country over the past decade. Georgia, 

the homeland of the vine, has great resources and traditions 

for the development of wine tourism. The place of wine in 

tourism is determined by the resources and opportunities 

available in the country. 

According to the UNWTO Declaration on Wine Tourism, 

adopted at the First World Wine Tourism Conference in Georgia 

in 2016, wine tourism is a fundamental part of gastronomic 

tourism. It is also noted that the development of wine tourism 

will contribute to the development of sustainable tourism and 

the preservation of both tangible and intangible heritage. 

With Georgian wine, we belong to the Old World in the 

world. It is this old world of wine that is interesting for 

tourists. The main purchase of tourists while staying in the 

country is Georgian wine. This old tourist product should be 

properly presented in the tourist market. The paper discusses 

the ancient culture of Georgian viticulture and winemaking, 

the possibilities of the Georgian wine tourist product, the 

prospects of wine tourism, and the strengths and weaknesses 

of wine tourism development. 

Aim of research. The research aims to study the ancient 

culture of Georgian viticulture and winemaking, Georgian wine 

as a tourist product. To identify the prospects for the 

development of wine tourism and wine tourism business and to 

analyze existing problems. 

Methodology. The work was carried out using comparative 

analysis, statistical analysis, qualitative and quantitative 

research methods. 

Literature review. The theoretical basis of the work is 

the scientific research of local and foreign experts 

interested in wine tourism. In particular: G. Beridze, 

Sh. Vashadze, I. Zakarashvili, K. Kveladze, N. Kistauri, 

L. Pruidze, M. Melashvili, N. Sachaleli and others' research 
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on Georgian wine and wine tourism. Colent Navarre and 

Françoise Langlade - general characterization of wine 

components. J. Rekhviashvili's research "Wine tourism in the 

homeland of wine". The work uses statistical material from 

the National Wine Agency and the National Statistics Service 

of Georgia. 

Discussion and Results. Viticulture and winemaking are a 

topical issue in the 21st century. The vine is a unique plant. 

It is one of the most important agricultural crops in the 

world. It has an ancient historical connection with the 

development of human civilization. The development of 

viticulture and winemaking has been of great importance since 

the Bronze Age, when intensive wine production laid the 

foundation for trade [1]. 

The development of Georgian viticulture and winemaking is 

inextricably linked with the history of the Georgian people. 

The art of winemaking confirms the high internal culture of 

the nation, as wine combines human talent, ability, taste and 

traditional culture, acquired by the people over the 

centuries. The President of the Italian Academy of Viticulture 

and Winemaking D. Delmaco attached great importance to the 

peculiarity of Georgian wine technology, which is very 

different from European wine technology. This once again 

confirms that Georgia has been and remains one of the leading 

countries in wine production in the past and now. The French 

traveler Chardin, during his trip to Transcaucasia in 1672-

1673, wrote: “We can confidently say that there is no other 

country in the world where such wonderful wine is drunk as in 

Georgia” [2]. 

In the 19th century, the “reform” of Georgian wine and 

its rapprochement with European wines began. A great 

contribution to this work was made by the Georgian poet 

Alexander Chavchavadze, who began to make wines using European 

methods on his estate in Tsinandali, and by Ivane 

Mukhranbatoni, a descendant of the royal dynasty, who owned 

the first European cellar in Georgia. Mukhranbatoni’s wines 

quickly gained recognition both among the upper classes of 

Russian society and in Europe. In 1898, one of Mukhranbatoni’s 

wines received the highest award at the Paris Wine Exhibition. 

Today, the wines of “Château Mukhran” are bottled in his 
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palace [3]. 

Wine plays an important role in the Christian religion, 

the bread and wine received during communion are associated 

with the blood of Christ. The vine also figures in the legend 

of the Christianization of Georgia. Saint Nino preached the 

law of Christ to the Kartlos people with a cross made of 

vines. Turning the vine into a cross was a sign of communion 

with the highest knowledge of the nation's spirituality. It 

is noteworthy that in no Christian country except Georgia 

does the "cult of the vine cross" exist. Many hymns have been 

dedicated to the vine, among which the hymn "You are the 

vineyard" by Demeter Uplistsuli, the son of David the Builder, 

stands out, which he dedicated to the Mother of God. Vine 

ornaments are often found in churches and monasteries. Thus, 

the relationship between the vine and the Georgian man is 

divinely blessed. In Georgia, the vine has always been 

considered a sacred divine plant [4]. 

It is no coincidence that the Georgian nation shared the 

Christian faith with a cross made of vine branches. Grigol 

Robakidze said: “Others’ crosses are made of iron or simple 

wood, but here – a cross made of vine… The vine is a sign of 

life… Elsewhere, the cross was a sign of torture and 

punishment, in ours the cross is a joy in itself… Others’ 

cross is a curse, ours is a fruitful and fruitful one” [5]. 

It is no coincidence that when the enemy conquered us, the 

first thing he did was to cut down the vineyard, because wine 

embodies the Georgian soul. Since ancient times, Georgia has 

been a universally recognized center of viticulture and 

winemaking. Viticulture is precisely the vein that has firmly 

attached the population to the land since time immemorial. 

Vine and wine are associated with the salvation of the 

soul, because it is with the fruit of the vine - the blood of 

Christ that Holy Communion takes place. Georgian man has woven 

his love for the vine into architecture, painting and other 

fields of art. Even today, the vine branches with bunches 

carved on Georgian architectural monuments cause admiration. 

Such are: Svetitskhoveli, Zarzma, Gelati, Nikortsminda, 

Samtavisi, Ikalto, Vardzia and many others. In ancient times, 

vines were also cut into planks and used as building material 

in Georgia. The door of the Gelati Monastery was made of cut 

vine planks in the 12th century. The doors of the Mgvim and 
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Korubani monasteries were also made of vines. I. Stovbun 

provides us with an interesting account of the vine growing 

in the Jvari Monastery in Jerusalem: “The first thing anyone 

entering the door of the Jvari Monastery would see was an 

old, stout vine and a trellis tied with its branches. I have 

not seen anything like it in any other temple in Jerusalem. 

This is probably one of its Georgian features” [6]. 

In 1965, a joint expedition of the Simon Janashia State 

Museum of History and Tbilisi State University discovered an 

ancient settlement and its ruins on the Shulaveri Meadow 

(Kvemo Kartli), where a large amount of botanical material 

was found. Among the discovered materials, a grape seed was 

particularly noteworthy. After analysis, based on 

morphological and amplometric data, Georgian and foreign 

scientists determined that it was a seed of a domesticated 

grape variety, Vitis viniferasubsp.sativaD.C. The direct 

ancestor of the cultivated grapevine, the wild grape – Krikina 

(Usurvaz), which is now included in the International Red 

Book. As a result of carbohydrate analysis, it was found that 

the seeds date back to the 10th century BC. It dates back to 

5000-7000 BC and is the oldest not only in Georgia, but in 

the entire world [7]. 

According to scientists, the number of grape varieties in 

Georgia reaches 500. Of these species, only a certain part 

has survived to our time, many species have become extinct or 

have survived only as individual roots, which was caused by 

historical difficulties, when the incoming enemy first of all 

destroyed the vineyards, as well as by various diseases that 

appeared in Georgia from the 19th century and killed many 

grape varieties. Nevertheless, each historical and 

ethnographic region of Georgia has made a great contribution 

to the development of viticulture and has created and 

preserved many grape varieties. Even in Adjara itself, despite 

three hundred years of Turkish domination, many grape 

varieties have survived [8]. 

Georgia is the cradle of wine, and the Kakheti region is 

its heart, although wine is produced in all regions of the 

country. Ceramic wine vessels "qvevri" can be found on almost 

every ancient monument. Reliefs of grapes are often found on 

church facades. For Georgians, it is considered a great 

disrespect if you refuse the offered wine, because in Georgia 
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there is no bad wine, there is only good and better. Wine 

prepared in a "peasant" way is especially amazing. Nowhere in 

the world does local wine go so well with local dishes as in 

Georgia. The vast majority of Georgian grape varieties are 

intended for winemaking. Some of them are distinguished by 

their special qualities and their wines are universally 

recognized. Among Kakhetian wines, Saperavi and Rkatsiteli 

are particularly popular, among Kartli wines, Chinuni, Goruli 

Mtsvani and Tavkveri wines, in Imereti the best are Krakhuna, 

Tsitska and Tsolikauri, in Racha - Aleksandrouli and 

Khvanchkara, which are produced from the Aleksandrouli grape 

variety, in Lechkhumi Usakhelauri is distinguished, in Guria 

- Tsolikauri and Chkhaveri, in Samegrelo - Ojaleshi or 

Shonuri, and in Adjara - Tsolikauri, Brola, Butko. The Kakheti 

region has great potential for the development of wine 

tourism. The history of Kakheti winemaking begins in the 3rd-

2nd centuries BC and is still the most important sector of 

the region's economy. Georgian wineries are mostly 

concentrated in Kakheti. The company "Teliani Valley" was 

founded in 1997 on the basis of the "Teliani" branded wine 

factory, which was built in Tsinandali, next to the Teliani 

vineyards in 1954. Tsinandali, thanks to its soil and 

microclimate, is traditionally considered the center of 

Georgian winemaking. 

One of the most diverse regions of Georgian wine in 

Georgia is Imereti, where different soil compositions and 

climatic conditions are found, which is why the wines differ 

from each other. The grape varieties common in the Imereti 

region are: Tsitsa, Tsolikauri, Dzelshavi, Krakhuna, 

Aladasturi, Kvikhshuri, Bazalethuri, Dondghlabi, Otskhanuri 

Sapere, Kundza, Vanis Chkhaveri, Bazalethuri, Rko, Argveturi 

Sapere, Shavi Dondghlabi, Kundza, Bzvanura, etc. In Imereti, 

as in other regions of Georgia, traditional winemaking is 

associated with qvevri. Imereti wine is distinguished by its 

beautiful yellow color, it is harmonious, cheerful, 

meaningful and full. Imereti is famous for the following 

wines: “Tsolikauri”, “Kvalituri Tsitsa” and “Sviruli 

Krakhuna”. Imereti is distinguished by its rich traditions, 

which makes it possible to organize wine tours in the region. 

In this regard, the villages of Terjola, Vani and Baghdati 

are particularly interesting, during which tourists will have 
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the opportunity to get acquainted with the local culture, 

traditions, folklore, relax in the villages and can 

participate in grape picking and pressing, and in the raising 

of churchkhele. It is possible to taste Imereti cuisine and, 

if desired, participate in the preparation of local dishes. 

The Georgian Wine Route is part of the European Wine 

Route. Last year, Georgian wine was presented at 24 

international exhibitions and 13 festivals and 98 tastings-

presentations, in which a total of 170 Georgian wine companies 

participated. Georgian wine presentations were held in 21 

countries around the world: the USA, Portugal, Finland, 

Denmark, Austria, Norway, Italy, the Netherlands, Japan, 

Poland, Germany, China, France, Great Britain, Belgium, 

Hungary, the Republic of Korea, Switzerland, Turkey, Brazil 

and Latvia [9]. 

The Adjara highlands occupy a worthy place in the world's 

treasure trove of viticulture and winemaking, in the formation 

of ancient traditions of vine care, vineyard cultivation and 

maintenance. The upper limit of the spread of highland 

vineyards here reaches 1,200 meters above sea level. The 

contribution of this region to the creation of the richest 

gene pool of vines, this national treasure, is significant. 

In this small territory, in the diverse natural and landscape 

conditions, more than 40 cultivated grape varieties have been 

created and tested. The Keda municipality is considered the 

historical center of viticulture in Adjara. The wines 

"Tsolikauri" and "Chkhaveri" produced here are very popular 

among both Georgian and foreign consumers. 

Kartli, like other regions, is characterized by its 

indigenous varieties. Among the varieties common in Kartli, 

the most notable are Chinui, Goruli Mtsvane, Budeshuri Tetri, 

Tavkveri, Shavkapito, and Saperavi. In addition to local 

varieties, foreign varieties are also common in Kartli: 

Aligote, Pinot Noir and Pinot Noir, Chardonnay, and others. 

Traditional and European winemaking is widespread in Kartli, 

as in Kakheti. Of the wine varieties of place of origin, 

“Atenuri” is produced in Kartli [10]. 

The Georgian method of winemaking in a qvevri, the 

technology by which wine is made in this cellar, has no 

analogues in the world. This is the oldest Georgian 

traditional method of winemaking in a qvevri. It should also 
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be noted that in December 2013, UNESCO granted the oldest - 

8 thousand-year-old continuous tradition of qvevri wine, 

“Qvevri Wine - the Ancient Georgian Traditional Method of 

Winemaking”, the status of an Intangible Cultural Heritage 

Monument [11]. 

Qvevri wine has become financially profitable today. A 

qvevri is a vessel in which wine is fermented, aged, and aged 

for years at a constant low temperature, without any expenses. 

This is a colossal saving of money, because otherwise all 

these operations would require a separate vessel. Even now, 

many people have qvevri, but in a disused state. In the 

regions, the peasant should be able to revive old traditions. 

According to Geostat, in 2024, the main export market for 

Georgian wine was Russia. Out of the $276 million in exports, 

$182.6 million went to Russia, which means that 66% of 

exported wine went to Russia. Compared to 2023, wine exports 

to Russia increased by 8.5% last year. Poland takes second 

place with $16.6 million, an increase of 10% compared to 2023. 

Ukraine takes third place with $12.4 million. In 2024, up to 

95 million liters of wine worth $276.1 million were exported 

from Georgia to 72 countries around the world. Compared to 

the same period last year, the volume growth was 6%, and the 

revenue growth was 7%. The growth of exports is notable in 

the following countries: Poland - 12% (6.7 million liters), 

Germany - 30% (1.28 million liters), USA - 32% (1.2 million 

liters), Lithuania - 11% (707 thousand liters), Great Britain 

- 42% (425.6 thousand liters), Turkey - 62% (538 thousand 

liters), Azerbaijan - 34% (237 thousand liters), Canada - 16% 

(198 thousand liters), Israel - 2% (314 thousand liters), 

United Arab Emirates - 80% (70 thousand liters), South Korea 

- 26% (72.5 thousand liters), etc. [12]. 

The quality of wine production in Georgia is high. Both 

producers and consumers have taken the wine business much 

more seriously. However, it should be noted that large 

enterprises have a lot of money and are not interested in 

income from tourism. Small entrepreneurs and peasant farms 

have little income, little money and are unable to improve 

their wineries and attract tourists. Georgian peasants should 

know what challenges Georgian winemaking faces today. Our 

ancestors made wine themselves in the traditional ancestral 

way, starting from the vineyard, not the cellar. From time 
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immemorial, winemaking began from the vineyard, not the 

cellar. One person was both the winegrower and the winemaker. 

There are many definitions of wine tourism, however, the 

idea is still the same - wine tourism is a type of tourism 

aimed at visiting vineyards, wineries, wine festivals and 

wine-related events, during which wine tasting, visiting and 

studying its production takes place. Wine tourism is also 

referred to as enotourism. 

An important component of wine tourism is tours, which 

include visiting vineyards, studying winemaking technology 

and tastings. People participating in a wine tour are most 

fascinated by local wine, its history and culture. And Georgia 

certainly does not lack all this. Therefore, by using all 

this correctly, we can offer tourists a high-quality product. 

When we talk about wine and wine tourism, we must definitely 

talk about the Wine Museum, which is located in Tbilisi. There 

is a Vine and Wine Museum on the territory of the National 

Wine Agency. This museum presents ancient Georgian wine 

vessels, qvevri, and the museum also includes an ancient 

enoteca (storage), where up to 25,000 bottles of wine from 

different periods are kept. In short, this museum has 

everything related to wine and vine. 

When talking about wine tourism, we also need to consider 

wine tourists, who are divided into several types based on 

their attitude to wine: Casual – they have basic knowledge 

about wine, they only come across a winery after seeing an 

advertisement or on someone’s advice, and they buy wine mainly 

based on their mood. 

Interested – they consider wineries to be simply part of 

a tourist route, but they have more knowledge than the first 

type of tourists. They buy wine on impulse or based on the 

advice of professionals. 

Enthusiasts – this is the type of tourists who are 

passionate about this business. For them, visiting a winery 

is the main goal of their visit to the region. They read 

professional literature and regularly organize such tours. 

They buy rare wines, those that they cannot buy anywhere else, 

except for a specific winery [13]. 

In wine regions, tourists can do almost anything, except 

traditional wine routes and special events, such as picking 

grapes with farmers and horseback riding. Educational 
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excursions, visiting vineyards and wineries, visiting a wine 

factory, as well as participating in thematic cultural events, 

such as the Wine Pressing Festival, etc. The most interesting 

thing is that during a wine tour you can buy original wine 

and even receive it as a gift. No one goes on this tour just 

for tasting, the main thing here is to commune with the secret 

according to which this or that authentic wine is made. 

The development of wine tourism is a way to develop the 

wine business, the development and popularization of wine 

cultural routes also contributes to the popularization and 

preservation of the country's cultural values, which is the 

main goal of sustainable development; public-private 

partnerships, interactivity and cooperation between the 

state, wine companies and tourism companies play a major role 

in the development of tourism [14]. 

Georgia should study the experience of leading wine 

countries and determine the advantages for attracting 

tourists. Archaeological discoveries are very helpful for the 

country in establishing the brand of a tourist area as the 

“homeland of wine”. Wine tourism is one of the priority 

directions in the strategy for revitalizing tourism in the 

world’s wine regions. Wine tourism has become an important 

part of the income of many wineries. In 2023, 3.7 million 

visitors to Napa Valley wineries accounted for $2.5 billion 

in spending and about 16,000 jobs. Wine tourism is an 

important part of the wine business in other wine centers, 

including the Czech Republic, France, Georgia, Germany, 

Italy, Portugal, Spain, Argentina, South Africa, Australia 

and New Zealand. Wine tourism is a voluntary revenue stream 

that some wineries use to increase profits and raise awareness 

of their respective wines. However, many wineries are still 

closed production facilities that do not participate in wine 

tourism activities [15]. 

It should be noted that currently there is no legal 

framework in Georgia that would regulate activities and legal 

relations related to agrotourism and wine tourism. 

Agrotourism and wine tourism are closely related to both 

tourism and agricultural activities. Accordingly, the 

existing legislative regulations in the field of tourism 

cannot regulate a number of issues related to them and require 

specific management. Also, there is no unified database of 
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both agrotourism and wine tourism facilities, which would 

allow tourists to get acquainted with the relevant facilities 

in Georgia and choose the destination they want [16].  

Wine tourism has become a key element of the country's 

brand image for many destinations. Gastronomy and wine tourism 

represent an opportunity to revive and diversify tourism, 

contribute to the development of the local economy, and 

involve various professional sectors. 

The development of wine tourism is a way to save small 

wineries and, accordingly, preserve the diversity of Georgian 

wines. Wine tourism is an effective way to demonstrate one's 

own culture. Wine tourism includes knowledge of local culture. 

It is a multiplier for national income growth, employment, 

local infrastructure and improving the living standards of 

the population. 
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