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Abstract. 
This article traces the evolution of the priorities of the competitiveness of enterprises 

(on the example of Ukraine) through the analysis of the vision of domestic scientists of 

the essence of the concept of “competitiveness of enterprise” in the different historical 

period’s ‒ from the Soviet Union period to the present day. The priorities of the 

competitiveness of Ukrainian enterprises during the Soviet Union period, the post-Soviet 

period, the modern period and the war period are highlighted. 
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The competitiveness of an enterprise is the main 

characteristic that gives a comprehensive idea of both the 

competitiveness of the internal potential of the business 

entity and its external competitiveness, which is formed in 

the competitive interaction of market participants. 

Like any socio-economic phenomenon, the concept of 

“competitiveness of enterprise” evolves under the influence 

of various factors over time. In this study, we will pay 

attention to how the concept of “competitiveness of 

enterprise” changed in Ukraine in different historical 

period’s ‒ the Soviet Union period, the post-Soviet period, 

the modern period and the war period. 

During the period when Ukraine was part of the Soviet 

Union, it was logically part of a large centrally planned 

economy, where the priorities were the unconditional 

achievement and desired overfulfillment of planned 

indicators, rationalization of production, optimization of 

resource use, etc. At the same time, in the absence of private 

ownership and competition between enterprises in the domestic 

market, the real needs of the population in goods were 

actually not studied, as a result of which there was a 

shortage of some goods and a surplus of others. The 

competitiveness of Soviet enterprises was considered 

exclusively in competition with manufacturers from the 

capitalist world, that is, in the Soviet Union, the 

competitiveness of an enterprise essentially meant 

competitiveness only on external markets. In the scientific 

literature of the Soviet period, an example of such a vision 

of the concept of “competitiveness” is the definition given 

by scientists Yu. Shamrai, G. Gabunia, V. Yepaneshnikov, V. 

Oreshnik, V. Panich: “competitiveness can be defined as the 

comparative profitability of exports of suppliers (firms or 

countries), that is, the difference between market prices and 

costs of production and sale of products supplied to the world 

market” [1]. 

The collapse of the Soviet Union placed enterprises of 

the newly independent states in completely new conditions ‒ 

conditions of competition in the domestic market. Gradually, 

mature entrepreneurs come to understand the need to: study 

consumer needs in order to satisfy them most fully; improve 
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products; use different approaches to pricing; look for 

additional factors of competitiveness, such as delivery terms 

or after-sales service; ensure profitability of activities. 

The above-mentioned changes in the conditions of functioning 

of domestic enterprises were naturally reflected in the 

scientific works of Ukrainian researchers of the post-Soviet 

period. Vivid examples of understanding the competitiveness 

of enterprises in the post-Soviet period can be called the 

corresponding definitions provided by such scientists as: O. 

Lyshchyshyn (“the competitiveness of an enterprise consists 

in the ability of a firm to offer a product that meets certain 

requirements of buyers, that is, in a certain quality, in the 

required quantity, within certain terms and under the most 

favorable conditions of product delivery than competitors”) 

[2]; V. Dykan (“the competitiveness of an enterprise is a 

competence, resulting in high production efficiency, ensuring 

the proper quality of products and services provided to the 

client at an acceptable price”) [3]; A. Mazaraki, 

L. Ligonenko, N. Ushakova (“the competitiveness of an 

enterprise is a general assessment of competitive advantages 

in terms of the formation of resource potential, the quality 

of satisfying consumer demand and the efficiency of the 

functioning of the economic system”) [4]. 

The millennium marked the transformation of the 

understanding of the competitiveness of an enterprise as a 

complex concept, which, in addition to the unity of all types 

of potential (production, personnel and financial) and 

external environmental factors, should include flexibility 

and adaptability, difference from competitors (in particular 

through the formation of a brand and image), compliance with 

the mission and strategy. Attention is growing to the social, 

environmental and innovative aspects of the competitiveness 

of domestic enterprises. As illustrative examples of the 

approach to understanding the essence of the concept of 

“competitiveness of enterprise” in the modern period, the 

following variations of the definition should be given: 

‒ “a general characteristic of the enterprise's 

sustainability, which is determined by the efficiency of using 

the available resource potential, the ability to provide 

services attractive in terms of price and non-price 

characteristics, the ability to adapt to changes in the 
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dynamic competitive environment” [5]; 

‒ “the ability of economic entities to adapt to new 

business conditions, use their competitive advantages and win 

in the competition on product and service markets, effectively 

using resources” [6]; 

‒ “relative characteristic reflecting the development 

strategy of the enterprise in the conditions of functioning 

of environmental changes, which is aimed at qualitative and 

quantitative provision of activity in the market” [7]; 

‒ “the ability of an enterprise to timely and effectively 

adjust the parameters of its activities depending on changes 

in the external environment to maintain existing and create 

new competitive advantages in order to achieve its own 

strategic goals” [8]; 

‒ “the ability of an enterprise to conduct activities in 

market conditions and receive profits sufficient for 

scientific and technical improvement of production, 

stimulation of employees and production of high-quality 

products” [9]; 

‒ “dynamic property of an enterprise to ensure the 

efficiency of all types of activities as a result of the 

interaction of internal competitive potential and factors of 

the external competitive environment in accordance with the 

chosen competitive strategy at a certain stage of the life 

cycle” [10]; 

‒ “the ability of an enterprise to maintain a competitive 

position in the market, to function effectively by using 

competitive advantages, to be attractive to investors, and to 

have a positive image among business entities” [11]. 

In 2019, the Decree of the President of Ukraine proclaimed 

the Sustainable development goals of Ukraine for the period 

until 2030 [12], which undoubtedly affected the missions and 

strategies of domestic enterprises. Such a transformation was 

logically reflected in the definitions of the essence of the 

category “competitiveness of enterprise” in scientific 

literature ‒ increasingly, instead of the word “development”, 

the phrase “sustainable development” was used: for example, 

“competitiveness of enterprise is a system of characteristics 

of the socio-economic orientation of a certain entity, which 

reflects its competitive advantages and forms its ability to 
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achieve sustainable financial and economic development, to 

promptly respond to processes of change and fluctuations in 

the external economic environment” [13].  

A separate page in the modern period of Ukraine is the 

pandemic of the coronavirus disease COVID-19, the beginning of 

which was recorded in the country in 2020. The pandemic crisis 

has become an unprecedented test for domestic enterprises, 

leading to a rapid loss of competitiveness. Due to the pandemic 

realities, Ukrainian businessmen have revised their approaches 

to organizing production and digitalizing activities. These 

trends coincided with the spread of the Industry 4.0 concept, 

which was also reflected in the definitions of 

“competitiveness of enterprise”: for example, “competitiveness 

of enterprise is a state in which all available competitive 

advantages are effectively used, and the functioning of the 

socio-economic system itself is able to adapt to any challenges 

under the influence of Industry 4.0” [14]. 

The beginning of a full-scale invasion leads to 

unprecedented operating conditions for Ukrainian enterprises: 

enterprises are radically reviewing the security conditions 

of their operation, and some of them are forced to relocate 

to preserve their activities. In the definitions of the 

concept of “competitiveness of enterprise”, attention is 

beginning to be focused on security aspects. As example of 

specific definitions of the category of “competitiveness of 

enterprise” in wartime period, the following can be cited: 

“competitiveness of enterprise is the ability to achieve a 

level of security that will allow obtaining sustainable 

economic and brand advantages in difficult to predict and 

crisis conditions” [15]. 

Thus, this study based on monographic analysis traced the 

path of historical evolution of priorities in the 

competitiveness of enterprises in Ukraine ‒ from the period 

of the Soviet Union to the war period ‒ from the actual 

ignoring of the competitiveness of an enterprise in the 

domestic market to understanding the complexity, 

comprehensiveness and dynamism of this concept. 
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